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Executive Summary  
 

  The Reduce the Juice Driving Home 

an Emissions Free Future Project was 

comprised of three parts:  The Summer 

hǳǘǊŜŀŎƘ /ŀƳǇŀƛƎƴΣ ¢ƘŜ ²/L Ψ{ǇŀǊŜ hǳǊ !ƛǊΩ 

Anti Idling Campaign and the Elementary 

School Anti Idling Campaigns.  All three 

campaigns were run with ties to Waterloo 

Collegiate Institute (WCI) following the past 

Reduce the Juice model of engaging a target 

community through the youth in its high 

school. 

 All three campaigns utilized the 

principles of Community Based Social 

Marketing to engage communities in the practice of efficient personal vehicle use.  While the Summer 

Community Outreach Campaign involved students delivering the message of efficient vehicle 

maintenance and driving behaviouǊ ǘƻ ǘƘŜƛǊ ǊŜǎƛŘŜƴǘƛŀƭ ŎƻƳƳǳƴƛǘȅΣ ǘƘŜ ²/L Ψ{ǇŀǊŜ hǳǊ !ƛǊΩ Ǉroject saw 

high school students teaching their peers about the dangers of idling, and the elementary school 

projects targeted the parent community by sending the message of anti idling home with their children.  

 The Summer Outreach Campaign surpassed its goals for pledge collection by over 300 and the 

students finished off the summer with 1557 signed pledge forms altogether containing 3673 

commitments to actions which individuals could take to reduce their vehicle emissions.  The average 

commitment to conservation per pledge form was approximately a 15% reduction in personal 

greenhouse gases and if all of the participants were to follow through with their committed actions a 

CO2 savings of nearly 1200 tonnes/year ƻŦ DIDΩǎ could be realized.   

 ¢ƘŜ ²/L Ψ{ǇŀǊŜ hǳǊ !ƛǊΩ !ƴǘƛ LŘƭƛƴƎ tǊƻƧŜŎǘ ǊŜǎǳƭǘŜŘ ƛƴ ŀ ƭƛǾŜƭȅ ŎŀƳǇŀƛƎƴ ŜƴƎŀƎƛƴƎ ŀ ƭŀǊƎŜǊ 

number of students in the school than had originally been anticipated by the students who took on the 

challenge of designing and carrying out the campaign as part of their Sustainable Living Class in the fall.  

The students managed to nearly double the number of student pledges that they had set as their goal of 

300 with a final count of 586.  Unfortunately, the student data analysis was inconclusive but RTJ worked 

with the students to develop a new method of data collection which would facilitate a higher level of 

accuracy for future projects. 


