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WeOre challenging Waterloo residents to reduce their
personal vehicle emissions by at least 10%. Design
your plan with the simple actions below and see how
easy it is to cut your vehicle emissions!
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14% | will leave my vehicle at
home one day a week.
10% | will replace my older vehicle
with one less than 5 years old.
9% I will drive the speed limit on
the highway.
6% | will reduce the amount of
time | idle by 5 mins./day.
7% | I'will roll down my windows
instead of using A/C.
4% | will avoid short trips in cold
weather.
o | will remove my roof rack and
3% .
other unnecessary weight.
I will park and turn off my
2% | vehicle rather than using the
drive-thru 2 times/wk.
| will keep my tires inflated to
2% | within 4 PSI of the manufacturer®s
recommended pressure.
| will pass along at least two
@ of these pledges to friends
and family and ask for their
commitment.
Name:
Phone #: Email:
Signature:
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The content of this brochure was created by RTJ students.

Reduce the Juice:
Waterloo 2008




Reduce the Juice was incorporated as a non-profit
foundation in 2005. We began as group of individuals
who were committed to uniting youth and their
communities in climate change projects.

We strongly believe in creation of youth leadership
on this critical issue. Our commitment has led to
several successful projects that have ineed created
youth leaders, engaged the community, and led to
measurable results.

By working in high schools on energy or
transportation projects through the curriculum, RTJ
exposes youth to climate change technology and
innovation. RTJ then works in that high schoolOs
community, conducting youth-led outreach programs
that use community-based social marketing
strategies. University students lead teams of high
school students in community outreach campaigns
that provide opportunities for these young people to
take a leadership role in an issue that will profoundly
affect their future.

Our first school project in Shelburne in 2005
resulted in the installation of a 1.5 kW wind-solar
system on the roof of CDDHS. It was the first grid
connected renewable energy system on a school
in Ontario.

We followed that success with a community energy
conservation project that employed 6 local students

(2 university and 4 high school) who encouraged
residents to engage in energy conservation
behaviour. Verified results showed a 5% reduction
in town energy use over the course of the project.

The Shelburne project received a Certificate of
Recognition from OPAQS Conservation Bureau and
was highlighted as a success story in the
Annual Report of the Chief Conservation Officer,
Peter Love.

From Shelburne we travelled next to Orangeville,
to even bigger and better things in 2006. Working
with both high schools in town, we constructed a
renewable energy (RE) trailer that houses a small
wind turbine and four solar panels, plus all the com-
ponents of a home RE system.

In the summer we employed 15 students (3 from
university, 12 high school) to conduct a door-to-
door campaign to encourage residents to
conserve energy. The project was very successful,
with a marked decrease in energy use by
participants, and town-wide awareness b due to a
successful working relationship with the local
media. This led to another award, this time from the
Ontario Energy Association.

In 2007, two of our students created and
delivered another successful project, focusing on
the small business sector. Free energy audits,
discounts on energy efficient lighting and retrofit
rebates were all offered to Orangeville small
businesses. The project resulted in a combined sav-
ings of over 70,000 kWh annually. ThatOs 70 tonnes
of C02. (Um. Pardon us, but - wow.)

The Reduce the Juice Waterloo 2008 Driving Home
An Emissions Free Future project was designed in
partnership with the Region of Waterloo Public Health.

Air quality and climate change are intricately linked on

a global and local scale. The RTJ Waterloo project will
employ local youth to help you understand the

issues, and to offer concrete, emissions-reducing
options that can be implemented immediately.

YouOll see (and hopefully meet) at least one of 15 local
students (university and high school) in the community
throughout the summer. TheyOll be busy spreading the
word on how easy it is to change driving habits,
reduce overall driving, or incorporate carbon-free
transportation options into your daily life. TheyOll also
be asking you to pledge to carry out specific actions
that will help you, your family, and your community.

In the fall, RTJ will work with Waterloo CI, Laurelwood
PS, Keatsway PS and Centennial PS, to design and
execute an anti-idling campaign at each school.
Following the implementation of their anti-idling
campaign, the high school students will go to the
elementary schools to help younger students create
and deploy theirs.




